K\\\\ﬂ%bkuuﬁjf\ﬂ) M) mmie - “Reetocical Appeods | A Revis)on”
Rhehone Raview S vol: @45 noy 3, 2006, pR- 844 - 2.
JSTOR. |, W w ) SHor- 02, stale [ 2017 bb kD .

M. JIMMIE KILLINGSWORTH

Texas A&M University

pae&bm«:g At \dervihize Shorrcomingg of rhetonca] mededs
Lo @Viee forMopeRN VSAGE

Rhetorical Appeals: A Revision

STRUCTURAL ARGUMEN]
NARK ~ SVUMMAR U
m S The way rhetorical analysts now use the term appeals—meaning to plead or to MAR - L
Ui please—has outstripped the available theories, particularly those derived from

* Aristotle. Indeed, Aristotle’s ethos, pathos, and logos may not even be appeals in
the modern sense. A revised model relates author and author positions to values
in a triangulating relationship. Appeals also appear as techniques for working
through varying media, not only media defined semiotically but also as forms of
resistance related to cultural differences. Examples from criticism, film, and ad-
vertising provide a foundation for replacing a modes approach to rhetorical ap-

peals with a genre approach.
A o L ‘ \
SWho is Anstotle |
) The model that dominates the¢/ current theory of rhetorical appeals comes 6W op ‘“ﬁ
CRATTCA L from philosophical rhetoric: JAristottey ethos, pathos, and logos.! Rhetorical the- 8 g *
O ONYHE XA orists and analysts rarely define appeal without quickly resorting to this triad of ) # M"'C
technical terms. There's no entry for appeal in the Encyclopedia of Rhetoric and B TU" E ! m
_ Composition (Enos), for example, only separate treatments of ethos, pathos, and | C’ AR\b S \ oS
] M‘m logos. I submit that in modern times, both in the practice of’thetorical analysis ! EeNcS) PM.S ) %

of ﬁ and in ordinary language, the Arstotelian terms fail to coyér the variety of uses
\ and the full suggestiveness of the concept and that the/exclusive use of Aris-
“THESIS : Need v REVISE
S Mol ecaviel l‘F.s

totle’s scheme often reduces the possibilitic ndefstanding and interpreting )
?Aﬁ 1 the rhetorical strategies that could fall er the I say it is A
w time for a revised model. \‘\"DO W) \TED PM
This essay provides the foundation for suCh a model, afp approach to the \
concept of appeals that draws upon the rhetogical tradition butalso reinterprets it MDDE RN V SE-‘ oc ﬁ)m
W-HAT— for contemporary use-{ build upon the stryCture of appeals stiggested in the tra- .es " \;\ rd d’\p}\ ~+D ove
dek

dition deriving from Aristotle—npreservifg the triadic form/in the relationships X . )
MQPSWM author, audience, and valueséut al€o look to the commpon definitions of ap- N l“'\ oN ff‘ n Pm.j_’

g-\% (> peal (primarily as a verb meaning mgfe or less to plead or o please) in account- @

e ing for the movement of rhetorigdl participants toward commoh ground, the Wernw cv

xonty
O M*\*a“gnmem ofEuthors, audiences, and valuﬁz.! an overview of the traditional ) -\-W,.h M dd-h'n rh 9'(33

and revised elements of the approach, ply the model in an analysis of

& 975 examples from cultural criticism, } i im i @
, popular film, and advertisement. My aim is to
oL evidence . E Aw\y o moelem egg‘
Rhetoric Review, Vol. 24, No. 3, 249-63 +m06)4‘h N "C- 6(& e
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N
-TH'Es\ flesh out the definition of appeals m modem rhetoric as “efforts to_overcome R&DEF’ NE A'PPEN-
5 oppositions and divisions either by formi solidari by reinforcing old '\"D OVeE -P.(-om

PA‘RT nes, or by revealing distances and llkenesses in order to transform attitudinal
E Sonfi: s into ion” Kﬂlm sworth and Palmer 7). A\V\ﬁlm '\"D COMMDN AL
( =~ND NovErrauT ACTION.

| VTED

Appeals in the Rhetorical Tradition

While Aristotle talks at some length about ethos, pathos, and logos, he says APPE_ Al [N (P)sra S)

very little about the general category to which these terms belong. In the Rheto-
P(DVT dgg ric (1.2.2), he defines what we have come to cal by dividing l
them into two categories: one alled entechmc, artistic,” or HHW ; the
DEF) I\/mDMgther, “atechnic,” “inartistic,” o "1 (37, 37n). The atechnic cafegory in- ART.;“ C INAR'\"\sTI L
ot cludes accounts from witnesses and “testimony of slaves taken under torture” LP“'H‘\DS L"'&é‘hMDhy
O ITECopR)=5(37). The artistic category, the proper concern of rhetoric according to Aristotle,
Yo VE£MS  includes ethos, pathos, and logos. They are “artistic” in the sense that while rhe- % C
tors “use” the inartistic pisteis, they “invent” or “discover” or “provide” oN 055
[heurein) the artistic (37, 37n). ) NVEMT‘ .
Significantly, no widely accepted translation of Aristotle’s text uses the term | RYanC)5 pMUIS

S [ WRVEYC  appeal to name either the artistic or inartistic categories. In the still much-used
translation of W. Rhys Roberts, ethos, pathos, and logos are called “modes of
Cir;‘(;(\"" persuasion”—a technically accurate but not particularly memorable rendering, s Aml\\_‘h (P‘ &SYe) S
oCTIAD though one still preferred by some scholars with a strong sense of faithfulness to l ‘ -
DSABE. the original (see, for example, Johnson 243; Swearingen 124). The entry on “Ar- FD'\‘ we.
istotle's Rhetoric” in the Stanford Encyclopedia of Philosophy (Section 5) uses “mns\ﬂm /\ w’w

the phrase “means of persuasion,” which places ethos, pathos, and logos at the b 'a _hmz ) Dfu
center of the treatise because Aristotle defines/rhetoriclitself as the process of 5 S W

finding the available means of persuasion. But again, thiS usage has not found its
way into the ordinary usage of the scholarly community. Ethos, pathos, and lo- QU mﬂ* ‘\""ﬂlﬁ\ “hpﬁs
gos are sometimes called artistic “proofs” (see, for example, Kennedy 82). But act V%\)E
to use the term prog, s counter to modern usage—you aren't supposed to “in-
-~ vent” proof in an argument—a difference that probably accounts for the ten- c{ﬂA(- Ae#'n a@.
dency in modern rhetoric and composition to substitute the term appeal not only
in textbooks, where the term prevails above all others, but in many scholarly ﬁSTE\S
sources (sce, for example, Yoos 410; Colavito 494; Kinneavy, “Pistis” 521-22 as
well as Theory of Discourse). Yet the weight of scholarly opinion suggests that
“appeal” may not be a good translation for Aristotle’s pistis. In the notes to his
translation, Kennedy sticks with the term progf, but in the main text, he declines
to translate the Greek term at all and simply refers to atechnic and entechnic
pisteis (Aristotle, On Rhetoric 37, 37n).
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\ SN FORY ! On the basis of these sources, I would contend that contemporary usage of \Y\Od»&m M&se’

e term appeal in rhetorical analysis tends to depart from Aristotle except when
csfj \ Néa/{ we confine ourselves to doing neo-Aristotelian analysis of ethos, pathos, and lo- 'e('DIY\ A .
{\_‘ . A gos, and even then we may be adding new layers of significance to the terms and
1”/) ignoring old meanings by referring to these “modes” or “means” of persuasion eW WB m ed. o

+a+8/ as “appeals.” Yet the very drift toward a preference for the term suggests its res-
- new model

At op onance for contemporary rhetoricians and the need for a revised model that fully
@gga,,,] . accounts for the meaning and overtones of the word, in a way that the recourse
to the Aristotelian terms does not.
In heading toward a revision, Aristotle's categories might still prove useful.
One hint toward a new direction comes from James Kinneavy. In his Theory of
Discourse, Kinneavy connects ethos, pathos, and logos with other elements in a
PEFIN )ﬁw)g_egneric model of the rhetorical situation. He notices that in Aristotle

o‘ocuses on the author, the attractiveness of the character and the author- C A >
ity the autho in l-‘
» |pathos involves the audience, especially the emotions of the audience; and K' NNEN/)/
» nvolves references to the world (*reality”) shar the author and
audience. (18, 225-26)
o | SIGNAL
at the three elements adhere to the three points of al“com- ( +cx'+)
vERL which, following information theory, he calls the ¢ficoder
MODEL author), decoder (audience), and reality (the world), with the signal (text) fill-

m ing the middle of the triangle, as if to hold the other elements together. Kinneavy
CETiea)  uses his model, among other things, to generate a theory of communication

i > modes. Every element (author, audience, world, and text) is engaged in every ( )
communica'tion, he argues, but an emphasis on one element will produce a dif- (d ¢ aﬁtf ml
?ferem kind oE discourse. }Author-oriented discourse is expressive, audience-fo- AP = WORLD

cused discourse is persuasive, reality-oriented discourse is objective, and

text-oriented discourse is artistic. W
B i s COMMVIMCAT ) ON

For the model I am proposing, Kinneavy's most important contribution is to

suggest that ethos, pathos, and logos are something other than appeals as com- TEI MbL-E- 4
ATANPTRT ) monly defined. They are more like positions with a metaphorically spatial rela-

A tionship to one another. Their relationship is triangular, hinting at the concept of —A (FF mw‘ =P A\G.P.
triangulati ree points of the triangle become in my revision the posi- k-\ ‘d ’
MODEL- tions offauthor, audience, and value: S ‘Q‘ DISDOVCQ.

o The position of tdraws upon Aristotle’s concept of ethos, or char-

TEF'N) acter, as well as the modern understanding of ethos as a cultural outlook or VTHOR. - +
worldview that characterizes a community. The author’s position iS not A ' e;"hl)t
WORLDVIEW
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P ¥ WY L

( VAE ) |

Comanvi Il ! Hhos

Commin & VD n(e— ) b
o - simply a personal account of himself or herself. The author is a complex AUT\-*DR: ?G('w

individual who selectively reveals (or invents) aspects of character perti-
‘to/)abfﬁ(ﬂ'\'ﬂd _ nent to the rhetorical work required at tie mo; CCTEP d}. y‘a_l'-“zs
HALAGLS INVITRTTON v

represe d_pdalii dl’_Cominundai ouiioo
%m%%&ir : ¢ mask of “1.” A wmmmﬁy
J Thfz posi{ion of th(which Kinneavy associate‘s proVocgtivel;\/ with (mﬁ‘ o S)

\ /T" © OF has fallg_:ﬂ‘uﬁ/der the influence of a faulty theory or has been swayed by bad
. evidence), Bitzer's concept of exigence suggests that ing has divided r’&\’tﬂlﬁ _5m
CaH (‘/\A the author from the audience and thus moved the author to make an appeal for Pd OP“ O\\. s‘ o .
SOVC LS alignment. Black’s concept of the audience as a “You") K\ VISion \n
“\’D (NAW) sk also hints at the need for alignment, in which the author’s “I” proposes a -\-Y\ \- -'.%
o u\:)e Aefp merger with the audience’s “you’ to make a plural first persona of “we.” The e 'OO m W\VO\ N\? ﬂ"'
possibility of althird persona ' ‘they”—aglinst which the author defines his or O\ \kl-e
her own position and that of the ideal audience—creates the possibility for in- \zS n ‘S

vective and irony, among other things (a possibility broached tentatively by ‘ v \ GPPQa\ b y m
oawiywr

Killingsworth and Krajicek).

* The position 0,4201 nt that defines (or reestablishes) I r )10\) < wé
_ the relationship, the common ground, of the other two positions. The author
| may merely refer to an already existing point (reminding the audience of an
~authoritative concept) or may actively construct a new image or idea that at- C | %U 5)

M ) l\) tracts the audience, using new evidence or recognized authorities (whether V‘ALU& =

people, texts, or abstract concepts such as love, justice, and community). In
vl EgS o '

this way the position of value is like the neo-Aristotelian logos. I use the inet- CDMMDN GRWM
Yﬂ Ph { 4 aphorof a star that guides the audience into the port of common interest with h
METBPHDR. the autljor,'évith the star standing at the apex of the triangle, but if we turn the " Ca\'\'ﬂ;\ W M

- model upside down, in the manner of Kinneavy's communication triangle, )

the position of value is the ground of the appeal, something like Burke's no- U\ aes AUTH 0‘2%

tion of sub-stance in his theory of consubstantiality or Toulmin’s concepts of =

warrants and backing. Now the position of value seems more like the control AVDPIENCE bébk

tower of an airport, toward which the author moves and directs the flight of .

the audience. | ‘ "'-D commvuni I )

The three positions do not exhaust the rhetorical situation but only model it.
There are other elements that must always be considered. Above all, there is
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= ! \
‘5& Nie the medium of exchange,|the €Xtual context of language and signs as well as A\so \m (ﬁ- ¢
the Cultural context that includes obstacles that must be worked through or MQd\
elements avoided. There is also the fopmer position of the author and audience, the = - ﬂ(
-0 Slcﬂ_{“ A ' ition\of the author and b O\C‘,\i yD\M\

audience members, the individudt-qui s traits that gef left out when the Y I
appeal is constructed but that might still influence its success or failure. There WO\\ P@s ‘m

are always more elements than you can focus on in any given moment of anal-
ysis or production.

But my experience suggests that for getting quickly into the work of rhe- " D M o
torical analysis, few methods are easier to comprehend and more powerful B&s\’ P\ace S .

-Qp NS than beginning with the simple question, “What's the appeal?” With students r-d \Wor UusS4a
I_w hg,gr\) and novices, I find it useful to begin not with the historical and theoretical © V’ ﬁe

= SN onnections [ have sketched so far (that can be filled in later once the students W»AT |$ ‘T“E
f":'f\g/\/“é NIN20Nhet the basic model down) but rather with a look at how the term gets used in Am\-—?
ordinary language. .

D e WMTE] | STRR 0F MvmT 2 NEyw mbeL
E\ fgngiEéQO\)Ub ) )~ Appeals in Ordinary Language EXPLLAINED

In the everyday world of television.new . hange, and com- \‘e)m ldﬂ [ |$€f
mercial discourse, jappealjmeans one of two n mear "to plead »
! s one's case,” usually-Before a higher authoritygf We can thus appeal to the Su- )
Dfp M A\ preme Court, £6T example—or in a more metaphysical vein, we can appeal to c ; ‘ : ?l fAA

od, or to some other supreme beiﬁgﬁ\ Second, appeal can mean “to

please, q‘s when a product appeals to a customer, or the object of affection ap- ‘ b
V\C//O NTEQXT peals to a lover: product appeal or sex appeal.gTo appeal thus means roughly “to '+U P\ ease
/ % © plead” or “to please” o o

According to the Online g‘g'rfxology Dictionary (Harper terives
from the Old French word for {to_go to ]ﬁnx_( gﬁﬁ a related term in .
+_\_ A\ 6 ) Latin for “that which is agreed upon, a decisfon, or decree.”, is derived WN ; Aml"‘
) C2L] from the Latin term for “pleasing” or “agreeablé” and a-refated term meaning _‘_D W.‘.E H ARN\ DN)’
T FpJL  “to calm” or “to soothe.” The Indo_European oot for all these words points to :
an interesting meaning:~<“obe calm (as of the flat sea).” In sum,- 0 an ’
S&;Y) audience—whether to plead or to please—means to promote agreement or har- b W QM w\ m
L . mony, to smooth the waters between author and audience or any two positions,
The slight distinction I'm making between “‘author and audience” and “any
CLAR IF=Y two positions” is important. An/ appeal \s always directed to an audience in some A ¢z M +D an AUQ H\)LE
A ... iense, but one interesting thing about appeals is that they tend to proceed indi-

W, < rectly toward their goa ll Thus when the poet says that the very skies cry outatan MOvEsS IND) Qﬂ:ﬁ,.y

offense against the hero, we have an appeal to Nature that the ideal audience will
find appealingﬁg/lf an accused thief says, “As God is my witness, I did not do it,” ( D “-’-n a(%

ek
?a‘hn Y(P{;-?Lf)

Whot doess EXymolmeyy mean? Why eo ther 2
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\ A/

”‘.h“«‘ » b I
the appeal to the Higher Power is meant to sway the audience of police or jury. |
In these cases the appeal goes toward the audience by way of the third position,

God or Nature. The author is trying to align the three positions: the author’s po-
sition, the position of authority or value, and the audience’s position.

This triadic quality of appeals—the dttempt to align the three positions—is
also suggested by the nautical imagery within the etymologies o'? plead and
please—the part about calming the seas—which in turn resonates in a special
way with one strand in the etymology of appeal:

appeal—1297 (n.), 1330 (v.), originally in legal sense of “calling” to

a higher judge or court, from Anglo-Fr. apeler “to call upon, ac-

. cuse,” from L. appellare “to accost, address, appeal to, summon,

ILLV SmT\\’[ﬁame,” iterative olfJ appellere “to prepare,” from ai “to” + pellere “to
AR o0 beat, drive.” Probably a Roman metaphoric extension of a nautical
0’[58 . term for “driving a ship toward a particular landing.” Popular mod-

: ern meaning “to be attractive or pleasing” is quite recent, attested

from 1907 (appealing in this sense is from 1891), from the notion of

“to address oneself in expectation of a sympathetic response.”

(Harper n.p.)

The act of navigation, implied in driving a ship into port, depends upon triangu-
! lation. Sailors navigate by the stars. The ship goes from launch to landing, but

. the direction is guided by the stars. /Appeals go from author to audience, but

___their success ma etermined by some association the author forms with

An appeal generally follows such a triangulating path, at least in its basic form.
When Kenneth Burke claims that rhetoric is founded upon the act of identi-
fication, he hints at the triangulating movement of the appeal. He gives the ex-
ample of a politician who claims to have grown up as a farmer when he ad-
%WACA‘HD,\) dresses an audience of farmers. The politician appeals to the common ground
o€ (sub-stance) of past experience in order to close the distance between himself
YMUDEL . and the people he seeks to please. Appeals always involve such acts of transfor-
mation and substitution, The politician becomes a farmer for the moment, or he
Eac . subsgtt-utes an image of the farm boy from days past f‘“’ th? present image of the
6 politician that stands before the eyes of the farmers. The identification depends
upon the power of the appeal to close the distance! Another tack would call for
the politician to appeal not to the present condition of the farmers but to what
they lack—power, that is. The politician thus aligns himself with the powers of
the state capital and appeals to the audience by virtue of his association not with
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them but with what they need or desire, The farmers live out their yearning for
power by allowing the politician to substitute for (represent) them._ Fy

l \ MS\T&tJﬁ v The metaphor of triangulation made its way into the methodology of the so-

cial sciences and came back to rhetoric and composition vxa@thnography[ The

Eg O(“ methodology is nearly as popular in recent composition studies as it is in anthro-

APPLICATI RN pology The ethnographer who goes into the native village (or a composition

class in a suburban American university) must find ways to corroborate testi-

mony at one villager says must be triangulated against what others say in the

same site or in similar sites reported in the literature. To make a valid argument,

the researcher must make dozens of appeals, all of which involve such triangula-

tion. The whole activity roughly corresponds to the work of a sailor who plots a

series of courses that leads the ship into the desired port.

Equally important in this navigational metaphor. are

E)(m ND dnence, whether in identifying with what thc audigne
o vious example) or with what the audience desites (power, in the same example)
e Y\) In navigating by way of common gr or desire, the author moves toward the

audience, but this motion must be reciprocal, The audience must recognize and
respond to the appeal, the point of triangulation. The audience must bg moved)i
the sense of changing positions as well as in the sense of emotional engage-
ment—in every sense of the term implied in the concept of movere from Roman
thetoric (Barilli ix).
Also implied in the navigational metaphor is the idea of moving through
somethmg and the idea of resistance. Authors aitd audiences occupy stances or
set_into mouon against the rcsxstancc of inertia. The very

Uitco

Focet

¥7-89), and
contexts
jum of com-

the literal sense of “motivate”). But there are also_contexts of many kinds that
must be mediated—textual, social, historical, cultural—a virtual sea of channels,
genres, forms, manners, mores, expectations, typologies, myths, habits, and pat-
terns that must be negonatecf Burke’s farm-going politician may not be able to
use fﬁe language of the political specialist or the lawyer to make his appeal as a
farmer among farmers, but must immerse himself in the colloquial, though he
does so at the risk of appearing phony. He must appeal through the stereotype of
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